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It’s about growing brand.

Social Media does work, just not how we at Hawaii Life 
traditionally think about marketing...
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Social VS Inbound Marketing
• Inbound Marketing: “Helping 

yourself ‘get found’ by people 
already learning about and 
shopping in your industry.” 
Hubspot includes Social Media in this category 

• Our research & experience found 
Social more like traditional 
outbound marketing.
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The Data.
What we’re looking at...

• HawaiiLife.com integrated social in search 
beginning Sept. 2011

• Data compares Sept-Dec 2011 to Sept-Dec 2010
• We’re only presenting Facebook data, but the 

concepts apply to ALL Social Media
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Google is King.

Search engine traffic has the potential to 
drive a lot more traffic compared to social 
media (but social media is growing a lot 
more quickly).

5

Thursday, January 5, 12



6

3%

97% Search Engines
Facebook

Way less total traffic 
BUT growing 10X 
as fast!
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Leveraging Social 
– Make it easy to like, Tweet, +1 and comment 

within search.
– “Shared” properties go to friends, and 

friends friends, and so on...
– Each comment gets 1,200 impressions / 

comment X 2 = 2,400! It’s Exponential!
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A Long-Term Brand Strategy
– More inline with traditional marketing

(not inbound marketing)
– NOT for driving leads
– Grows the Hawaii Life Brand
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Handling Social Communication
• Not like a standard web lead
• Permission marketing
• Provide info freely
• Creates a feeling of obligation.
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Also Has SEO Benefits
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Not about luxury listings, not about leads. It’s about culture 
and building long-term relationships with clients.
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It’s about hanging out with your team...

16

Thursday, January 5, 12



Heading to the beach...
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it’s about Mr. Nui
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Wanna be our 
Maui BIC?
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It’s about getting people to dream the Hawaii Life.
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